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9ȄŜŎǳǘƛǾŜ {ǳƳƳŀǊȅ 

SHAPES Work Package 10 ï ñSHAPES Outreach and Awareness Generationò 

(WP10) aims at planning, developing and implementing suitable strategies to 

disseminate and communicate the SHAPES results to all relevant stakeholders, 

benefitting from different communication channels and engagement activities.  

WP10 involves all SHAPES partners, reason why it foresees several strategies to 

allow for multiple synergies and constant content production to nurture different 

communication and dissemination materials, campaigns and channels.  

This deliverable (D10.2) describes the different strategies and products that allowed 

to raise awareness about SHAPES and to promote, disseminate and spread the 

projectôs identity and results to relevant stakeholders in Phase 1 ï Awareness 

(November 2019 ï October 2020), and Phase 2 ï Promotion (November 2020 ï 

October 2021) of the project. 

In Phase 1, a relevant result was the development of communication materials aimed 

at disseminating the SHAPES project, namely: posters, flyers, brochures and 

eNewsletters. The materials were produced in order to ensure accessibility to the most 

diverse audience, providing alternative texts (ALT texts) in their online versions and 

editable versions to allow SHAPES partners to translate the materials into their native 

languages. The materials were distributed among partners through teams and were 

also disclosed on the website and on social media profiles. 

In Phase 2, a relevant result was the production of the promotional video Welcome to 

SHAPES Project | #H2020 ï Audio description, available on SHAPES YouTube® 

channel. The video aimed to publicize the SHAPES project, communicating the project 

structure, target audience, objectives and results, and also involving the different 

stakeholders in the project. In the case of the specific video, it also aimed to help the 

project reach a substantial number of key persons from specific communities (e.g., 

blind and/or deaf community). 
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1 Introduction  

The Smart & Healthy Ageing through People Engaging in Supportive Systems 

(SHAPES) is an Innovation Action (IA) that intends to implement a large-scale open 

platform in Europe, integrating a broad range of technological, organisational, clinical, 

educational and societal solutions. It seeks to facilitate long-term healthy and active 

ageing, and the maintenance of a high-quality standard of life. To build, pilot and 

deploy the above-mentioned solutions, the SHAPES project is being developed by a 

consortium of 36 partners across 14 European countries working collaboratively. It 

promotes constant synergies that enable the expansion of the projectôs visibility 

among other stakeholders (e.g., Open Calls, an audition of research opportunities, 

open to anyone wishing to apply). Dissemination and exploitation activities are key 

elements in European Union (UE) funded projects to support the projectôs awareness 

among civil society, stakeholders and the project partners communication ï see Table 

4. 

Table 4 Retrieved from ñCommunication, dissemination and exploitation: Why they all matter and what is the 
difference?ò (European Commission, 2018) 

Phases Communication Dissemination Exploitation 

Goal Promote action 

and results: inform, 

promote and 

communicate 

activities and 

results 

Make results 

public: knowledge 

and results (free of 

charge) for others 

to use 

Make concrete use 

of results: 

commercial, 

societal, economic, 

political purposes 

Target audience 

(examples) 

Citizens, Media, 

Stakeholders 

Academia 

Authorities, 

Industry, 

Policymakers, 

Sectors of interest, 

Civil society 

Industry including 

SMEs, Authorities, 

Industrial 

authorities, 

Policymakers, 

Sectors of interest, 

Civil society 

How? 

(examples) 

Conveying clear 

messages 

Using the right 

media channels 

Publishing results 

on scientific 

journals 

Organising public 

and targeted 

Creating 

roadmaps, 

prototypes, 

software 
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project events and 

activities 

Promoting project 

results in online 

content 

Sharing results on 

scientific and/or 

targeted 

conferences 

Sharing 

knowledge, skills, 

data 

When? From the start of 

the action until the 

end 

At any time, and as 

soon as the action 

has results 

Towards the end 

and beyond, as 

soon as the action 

has exploitable 

results 

Why? 

(examples) 

Engage with 

stakeholders 

Attract the best 

experts to your 

team 

Generate market 

demand 

Raise awareness 

of how public 

money is spent 

Show the success 

of European 

collaboration 

Maximise resultsô 

impact 

Allow other 

researchers to go a 

step forward 

Contribute to the 

advancement of 

the state-of-the-art 

Make scientific 

results a common 

good 

Lead to new 

legislation or 

recommendations 

Lead to improved 

standardisation 

For the benefit of 

innovation, the 

economy and the 

society 

Help to tackle a 

problem and 

respond to an 

existing demand 

Legal Obligation Article 38.1 of the 

Grant Agreement 

Article 29 of the 

Grant Agreement 

Article 28 of the 

Grant Agreement 

WP10 foresees five sub-tasks highly related, that intend to efficiently disseminate and 

communicate the projectôs activities ï see SHAPES project Grant Agreement. 
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T10.1 ï ñSHAPES Dissemination and Communication Planò (M1-4) aimed at to 

elaborate the deliverable D10.1 ï ñSHAPES Dissemination and Communication Planò 

(D10.1) (Buzelli et al., 2020)1, that defines: (1) key messages, positioning statements 

and target stakeholders, and selects appropriate tools and channels (including 

relevant conferences and events) to meet the information needs of the targeted 

stakeholder groups; (2) a taxonomy of the different ways of grouping stakeholders for 

the SHAPES, describing their needs and producing a contact list from contact data 

openly available on the Internet; and (3) Key Performance Indicators (KPIs) and a 

methodology to adequately measure the impact of the dissemination and 

communication strategy. 

Task 10.2 ï ñPromotion of the SHAPES Identity and Online Presenceò (M1-48) 

addresses the development and promotion of the SHAPES identity and brand, 

ensuring a common graphic line for the project and for all communication materials 

produced by the consortium. This task foresees (1) the SHAPES website development 

and update regularly, to communicate, inform, create dialogue among the target 

stakeholder groups (older individuals, caregivers, care service providers, public health 

and care authorities and policymakers), being easy to use and effective in 

communicating the mission, approach, ongoing activities and societal value of the 

project; and (2) the SHAPES social media profilesô implementation and integration with 

the official website (Facebook®, Twitter®, LinkedIn®, Instagram® and YouTube®), for 

the dissemination and demonstration of activities tied to the project. 

Task 10.3 ï ñSHAPES Outreach and Dissemination Activitiesò (M1-48) aims at 

the wide-scale dissemination and communication activities of the projectôs progress, 

results and achievements to the different stakeholder groups identified in D10.1, 

including the following activities: (1) development of SHAPES promotional materials 

and videos, based on the offer of an information pack and content for the website and 

social media channels, and envisioning the promotion of SHAPES; (2) production of a 

regular eNewsletter to establish a communication bond with relevant stakeholders and 

open communication channels, disseminated widely and providing information on the 

project and its approach, main activities and results; (3) production of scientific papers 

and journal articles, and presentations at conferences, workshops and invited talks, in 

line with the projectôs Open Access strategy; and (4) participation in relevant 

workshops, conferences, industry events and exhibitions to showcase the SHAPES 

Platform and its digital technologies and support the market uptake of the SHAPES 

solutions. 

T10.4 ï ñSHAPES Awareness Campaignsò (M5-M43) addresses the planning, 

organisation and execution of effective communication awareness campaigns 

targeting older persons, caregivers, care service providers, public health and care 

 
1 Document produced within WP10. 
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authorities and policymakers, aiming to raise and build awareness of the SHAPESôs 

activities and results, as well as to engage potential users and stakeholders in the 

early adoption and use of the SHAPES Platform. Considering the different phases of 

the project's lifecycle, the communication awareness campaigns will use different 

traditional and online channels and will incorporate a feedback mechanism to gather 

relevant information from older individuals, civil society representatives and the 

community as whole, as well as of caregivers and care providers to ensure that 

multiple perspectives and needs are well embedded in the projectôs research activities 

and the design of new tools to support active ageing and independent living. In 

addition, the communication awareness campaigns are relevant to strengthen the 

engagement of older individuals in integrated care policies and measures and build 

trust among older individuals, caregivers, care service providers, and other 

stakeholders. 

Task 10.5 ï ñSHAPES Dialogue Workshopsò (M6-M48) brings together the 

SHAPES users and key stakeholders (older individuals, caregivers, care service 

providers, public health and care authorities, health and care policymakers, civil 

society entities, eHealth industry, academia, media) in SHAPES Dialogue Workshops 

(DW), planned to be co-located with known events, including those regularly promoted 

by the SHAPES partners, and with SHAPES small-scale pilots and demonstrations, in 

order to ensure higher audiences and sound participation of users in the SHAPES 

validation activities. SHAPES DW aim (1) to disseminate the projectôs results; (2) to 

foster the dialogue between care recipients and caregivers with care service providers, 

public authorities, policymakers and industry suppliers on the topic of supporting and 

extending active and healthy ageing and independent living; (3) to discuss the best 

approaches for integrated care across Europe; and (4) to promote the audienceôs 

commitment to adopt the SHAPES Platform and support the digital transformation of 

the health and care delivery in Europe. 

The efficient dissemination and communication of activities serves to form and engage 

a community of stakeholders and to spread the results of joint efforts widely to targeted 

stakeholders in an optimal manner, thus ensuring a sustainable long-term impact of 

the project. During SHAPES projectôs Phases 1 and Phase 2 (as described in section 

2), WP10 has been promoting wide-scale dissemination and communication activities 

of the projectôs progress, results and achievements through different materials, 

campaigns and channels.  

1.1 Rationale and purpose of the deliverable  

This deliverable presents and describes the dissemination and communication 

activities developed, including promotional materials, and implemented by the 

SHAPES partners to promote the project and its results. It sets out the impact of the 
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SHAPES consortium activities in the first 24 months of the project, namely presenting 

the achievement of the KPIs established in the D10.1. Dissemination and 

communication activities were carefully planned, continuously implemented and 

regularly monitored during those 24 months. All project partners were involved in order 

to foster awareness, transfer and exploitation of the projectôs results, especially in their 

own countries and in their own communities. Since WP10 has the involvement of all 

SHAPES partners, this document reports the activities of the whole consortium during 

this timeline, highlighting the core actions that have been implemented.  

1.1.1 Deliverable Objectives  

¶ Presenting and describing the:  

o 24 months dissemination and communication strategy; 

o project identity; 

o dissemination materials; 

o communication and dissemination channels; 

o campaigns and workshops; 

o scientific outputs. 

¶ Setting out the impact of the ñAwarenessò and ñPromotionò phases, namely 

regarding the: 

o dissemination materials;  

o dissemination channels; 

o scientific outputs. 

1.1.2 Key inputs and outputs  

This deliverable incorporates the results of the dissemination and communication plan 

established in the D10.1 and is intended to support the further development of T10.1 

ï ñSHAPES Dissemination and Communication Planò; Task 10.2 ï ñPromotion of the 

SHAPES Identity and Online Presenceò; Task 10.3 ï ñSHAPES Outreach and 

Dissemination Activitiesò; T10.4 ï ñSHAPES Awareness Campaignsò; and Task 10.5 

ï ñSHAPES Dialogue Workshopsò. 

1.2 Structure of the document  

The deliverable presents in detail the strategies and tools developed and implemented 

during Phase 1 and Phase 2 of the SHAPES project (M1-M24). 

Section 1 introduces the deliverable, presenting an overview of the project, the WP10 

and the importance of the communication, dissemination and exploitation activities in 

UE projects. It presents the rationale and purpose of the deliverable, its objectives, 

and the key inputs and outputs from other deliverables and tasks. 

https://shapes2020.eu/wp-content/uploads/2020/11/D10.1-Dissemination-and-Communication-Plan.pdf
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Section 2 presents the dissemination and communication strategy, detailing the 

communication goals, the WP10 target audiences, and the dissemination timeline 

established in D10.1.  

Section 3 is focussed on the projectôs identity, namely presenting the processes of 

creation, design and implementation of the projectôs logo; the official website; the Word 

and PowerPoint templates used by all partners in the project for internal and external 

communication; and the e-mail signature. 

Section 4 reveals the dissemination materials developed and deployed in the project 

website and social media profiles, and used by the partners for promotion and 

dissemination purposes: posters, flyers, brochures, eNewsletters, videos, and press 

releases. 

Section 5 describes the communication and dissemination channels adopted and the 

implemented strategy in each one: website, social media profiles (Facebook®, 

Twitter®, LinkedIn®, Instagram® and YouTube®), as well as the contents published on 

clipping and media about SHAPES . 

Section 6 is centered on the projectôs campaigns and workshops, detailing the 

awareness campaigns implemented in Phase 1 and Phase 2, the guidelines to 

organise DW (Annex 4), and the DW that took place during both phases.  

Section 7 presents the ñSHAPES Publication Protocolò2, and the ñOpen Access to 

Scientific Publication and Intellectual Property Rightsò3 guidelines. This section also 

identifies the projectôs scientific publications of Phase 1 and Phase 2 and its 

dissemination approach in the projectôs website and social media profiles.   

Finally, section 8 is dedicated to the monitoring of the projectôs dissemination approach 

adopted for Phase 1 ï Awareness, and Phase 2 ï Promotion, presenting the goals 

and KPIs of each phase, the dissemination materials and channels, namely website 

and social media. The scientific outputs are also presented. 

This document also includes the Conclusions (section 9), the Ethical Requirements 

Check section (10), the References, and the Annexes. 

 
  

 

2 Document produced by the SHAPES Coordination. 

3 Guidelines available in the D10.1 ï document produced under the WP10. 
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2 Dissemination and Communication Strategy  

To promote the SHAPES project across the different countries and stakeholders, a 

three-phase strategy was defined in deliverable ñD10.1 ï SHAPES Dissemination and 

Communication Planò: 

Phase 1 ï Communication for Awareness (November 2019 ï October 2020): The first 

phase aimed at generating awareness about SHAPES. It was focussed on the 

SHAPESôs identity, including the promotional materials and online presence in the 

projectôs website and social media profiles. This phase involved all partners to raise 

awareness on the SHAPES Actionôs potential, objectives and scope;  

Phase 2 ï Communication for Promotion (November 2020 ï October 2021): The 

second phase was meant to promote the IAôs progress. During this phase, outreach 

activities including conferences, workshops, events, exhibitions, eNewsletters and 

publications were performed with the purpose of creating strong links between 

stakeholders and promoting the projectôs objectives and results to the target 

audiences. This phase challenged all partners to reach out and involve all relevant 

stakeholders in the Action, making them knowledgeable and familiarised with 

SHAPES achievements, results and impact; 

Phase 3 ï Communication for Engagement (November 2021 ï October 2023): The 

last phase will be dedicated to build and expand the SHAPES Ecosystem, the ecology 

of players, networks, associations, fora and consortia involved with Health and Care 

(H&C) themes, and Active and Healthy Ageing (AHA) and independent living for older 

persons to build strong synergies and for engaging relevant stakeholders to adopt the 

SHAPES Platform. During this phase, DW, focus groups, social labs and meetings will 

be performed. This phase will encourage all partners to target specific stakeholders 

that have the skills and are in the position to use SHAPESôs results to drive change 

and implement wider scientific, economic and societal benefits. Phase 3 will be 

detailed in ñD10.3 ï SHAPES Outreach, Dissemination and Communication Activities 

V2ò4 (M48). 

The dissemination and communication strategy is also reflected in a set of 

communication goals, and target audiences, which are detailed in the following 

sections. 

 

4 Document produced under the WP10. 
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2.1 Communication Goals  

The deliverable ñD10.1 ï SHAPES Dissemination and Communication Planò highlights 

the different communication goals set up by the SHAPES consortium, i.e.: 

¶ To promote the early adoption of SHAPES by healthcare and social care 

authorities, services and citizens across Europe; 

¶ To promote the SHAPES business partners, and their associated portfolios, as 

preferred technology providers for the health and care market; 

¶ To promote the SHAPES academic partners and their innovative insights and 

works pertinent to the bigger SHAPES agenda curricula, as consultancy 

providers and research investigators in health and care, active ageing and 

assisted living; 

¶ To promote the SHAPES end-usersô partners, and their service portfolio, as 

early adopters and providers of advanced solutions (robotic and assisted 

technologies), including to the public promoting long-term healthy and active 

ageing and high-quality living standards; 

¶ To highlight the benefits of international collaboration for the swift attainment of 

positive outcomes and results from innovation and associated broader impact 

in science, economy and society; 

¶ To promote, when explicitly aligned to the SHAPES agenda, new lines of 

research and interdisciplinary studies related to digital health and active and 

healthy ageing, with a strong impact on quality of life; 

¶ To enhance the EUôs visibility with respect to the significant investment made 

in research and innovation, particularly the important role undertaken in the 

active and healthy ageing domain, for the benefit of economic actors and 

society; 

¶ To promote the SHAPES project to the World Health Organization (WHO) in 

relation to the 3rd Global Health Challenge, which aims to reduce medication-

related harm by 50% by 2023, and to influence EU policy initiatives by inspiring 

policymakers. 

2.2 Target Audiences  

SHAPES targets different communities of stakeholders, such as: 

¶ The End-users community ï a target audience comprising public and private 

health and social care service providers, non-profit associations and citizens 

that have the required knowledge and skills to support SHAPESôs development 

and endorse its early adoption: Therefore, it is a target audience that is 

absolutely crucial to SHAPESôs ambitions; 
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¶ The SHAPES Consortium ï an internal target audience that must always be 

kept fully informed about communication procedures, planned activities and 

existing resources, to ensure consistent, accessible and effective 

communication of the SHAPES information and results; 

¶ The community of European institutions and bodies ï a target audience 

that is relevant in order to communicate the Actionôs evolution and raise 

awareness of SHAPESôs research, objectives and innovative results, as well 

as to trigger collaboration that enables SHAPES to exploit synergies with 

similar or complementary European initiatives; 

¶ The Scientific community ï a target audience that is important to echo 

SHAPESôs scientific results and achievements, contributing to their 

transferability to other knowledge and application areas (e.g., knowledge 

translation); 

¶ The Industrial community ï a target audience that comprises the large 

corporations and small businesses that operate in the healthcare services 

sector and associated value chain and would be instrumental in fostering the 

early adoption of SHAPESôs results; 

¶ The Decision-makers community ï a target audience that is in the privileged 

governmental/authority position to support SHAPESôs predicted results and 

drive its early adoption; 

¶ The Policy-makers community ï a target audience that is relevant to involve 

throughout the Action from both the regulatory and standardisation 

perspectives, considering all synergies SHAPES rises within this community, 

building recommendations for new health and care service delivery standards; 

¶ The Key Opinion Leaders ï a target audience that is vital for SHAPESôs 

success and early adoption, as it is formed by personalities who are seen as 

experts in their field of expertise (health and care service delivery, active and 

healthy ageing) and therefore influence the behaviour or decision-making of 

peers in these fields. The approval of Key Opinion Leaders is seen to have 

more influence than the media, due to its trustworthiness; 

¶ The Media community ï a target audience that facilitates global awareness 

on the SHAPES IA and would be instrumental to SHAPES stakeholdersô 

involvement activity, providing a more public dimension and a broader reach to 

the communication effort of SHAPESôs results; 

¶ The Citizens community ï a target audience that contributes to steering the 

SHAPES Action as part of the end-usersô community and facilitates the 

development of global public awareness on the SHAPES Action, being 

addressed by printed and online channels and by the SHAPES partners' 

communication activities with local/national networks and media. 
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2.3 Dissemination Timeline  

As outlined in D10.1 and referred above the current reporting period covers two 

dissemination and communication phases for SHAPES, which are detailed in the 

following sections. 

2.3.1 Phase 1: Awareness (November 2019 ς October 2020)  

This phase was rolled-out based on the deliverable D10.1 ï Dissemination and 

Communication Strategy (M4) and led to the set-up of the website and social media 

channels, the definition of SHAPES identity, and development of branded materials 

(flyer, poster, brochure). Phase 1 was addressed to generate awareness on SHAPES 

and its potential, and several activities took place during it, including the publication of 

the first projectôs newsletter, two online awareness raising campaigns, two DW and 

the production of the first introductory video, according to the timeline in Figure 1. 

 

Figure 1 Timeline of Phase 1 (an augmented version of this figure is available at Annex 1) 

2.3.2 Phase 2: Promotion (November 2020 ς October 2021) 

During the promotion phase two additional newsletters were published, and two 

awareness campaigns and two DW were organised, alongside with the production of 

three promotional videos, according to the timeline below ï Figure 2. 
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Figure 2 Timeline of Phase 2 (an augmented version of this figure is available at Annex 2) 
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3 Project Identity  

During Phase 1, the projectôs identity and brand were developed. It encompassed the 

creation of a common graphic line for SHAPES to be used by all partners and for all 

communication materials produced by the consortium. This also determined 

establishing the main projectôs communication and dissemination channel: the 

SHAPES website. 

During Phase 1 and Phase 2, the graphic line for SHAPES was used by all partners 

in internal meetings, external communication and for the design of the SHAPES digital 

solutions. The SHAPES website was established and updated regularly to 

communicate, inform, and facilitate dialogue among the consortium and the 

stakeholders (older persons, caregivers, care service providers, public health and care 

authorities and policymakers).  

3.1 Project Logo  

The initial SHAPES logo (Figure 3) used the three basic colours red, green and blue 

and was part of the SHAPES grant proposal. The logo consisted of six intertwined 

strands reminiscent of a triple helix to symbolise both diversity and interconnectedness 

of the work packages (WP).  

 

Figure 3 Initial SHAPES logo 

To ensure accessibility, the logo was reviewed by members of three Irish Non-

governmental organizations representing people with disabilities, namely National 

https://shapes2020.eu/
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Center for Biotechnology Information5, Rehab Care Ireland6 and County Kildare 

Access Network 7. Stakeholders found that both colour choice and the thickness of 

the logo strands was problematic, for two reasons. One, the use of red and green may 

make it difficult for people with colour vision deficiency (CVD), also known as colour 

blindness, to distinguish between the red and green elements of the logo. Two, using 

the same thickness for each strand had a ñdizzying effectò on some people when 

looking at the logo for a prolonged period.  

Concrete recommendations from the above partners were to make the lines thicker, 

increase the contrast of the colours and avoid the use of red and green. Following the 

recommendations, the colour palette was changed to a dark green, light green and 

yellow theme (Figure 4), and the thickness of the lines was modified. 

 

Figure 4 Final design of the SHAPES logo 

Then, the image was viewed through a simulator to understand how a person with any 

type of CVD, would see the logo (Figure 5). 

 

5 Irelandôs national sight loss agency.  

6 NGO providing support services for people with disabilities. 

7 NGO seeking to ensure inclusivity and accessibility.  
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Figure 5 Examples of how a person with Deuteranomaly (top left), Protanopia (top right), Tritanomaly (bottom 
left) and Monochromacy (bottom right) may see the SHAPES logo 

Although some people may not be able to distinguish between the yellow and light 

green lines, the variation in line thickness facilitates this distinction. The thickest line 

is also the darkest, which enhances contrast and the logoôs visibility regardless of the 

type of CVD. 

The variations in contrast and line thickness also sought to address the ñdizzying 

effectò of the original logo. Making one shape very distinct and more prominent through 

choice of colour shade (very dark green) and much thicker than the other two, allows 

the eye to órestô and focus on one shape, rather than wandering between the three 

lines.  

3.2 Website  

The SHAPES website was first created with a focus on accessibility and navigability, 

while implementing a consistent colour scheme and aesthetic theme throughout and 

incorporating the SHAPES logo (Figure 6). 
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Figure 6 Original website design layout 

To ensure the accessibility of the original site design and layout, a multitude of 

accessibility assessment sites and software was used and a series of good design 

practices8 were followed (Figure 7). 

The site needed to have high contrasting colours for images, text and any other visual 

elements to convey valuable information to the users. 

The SHAPES website also needed to be easy to navigate for users using reading 

software. 

 

Figure 7 Website Accessibility Evaluation Tool (WAVE) assessment screen 

 

8 See guidelines from D5.1 ï SHAPES User Experience Design and Guidelines. 

https://shapes2020.eu/wp-content/uploads/2020/11/D5.1-SHAPES-User-Experience-and-Guidelines.pdf
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SHAPES website is organized in five main sections: i) Homepage, ii) About SHAPES, 

iii) News, iv) Impact, and v) # SHAPES Stories. 

In the Homepage, the Welcome to SHAPES Project | #H2020 (- Audio description) 

videos are available, with a brief presentation of the IA; the three latest news and latest 

tweets are presented. Through the homepage it is also possible to access the Open 

Calls website section, social media profiles (Facebook®, Twitter®, LinkedIn®, 

Instagram®, and YouTube® channel), and to contact the project through e-mail 

(shapes.info@mu.ie) or by submitting a message.  

The About SHAPES section is dedicated to the SHAPES Partners information, 

SHAPES Pilots implementation, Health and Care Cluster, SHAPES Digital Solutions, 

and SHAPES Personas. Each of these topics are detailed in dedicated pages of the 

website. 

The News section presents the SHAPES Events and Workshops, Latest News, and 

Newsletters of the project. In the Events and Workshops section information about the 

SHAPES DW is available, namely the agenda and videos. In this section, information 

about SHAPES partnersô participation at other events is also available. In the Latest 

News section, articles produced by the consortium partners are available, sharing, for 

instance, scientific publications, and implementation of tasks and pilots. In the 

Newsletters section, the Newsletter subscribing form is available, and all the 

Newsletters of the project are listed and accessible. 

The Impact section presents the SHAPES Deliverables, Press Mentions, Promotional 

Materials, and Scientific Publications conserning the activities and results of the 

project. The Deliverables section lists all the public reports of the project. The Press 

Mentions section presents articles related to the SHAPES featuring in other media. 

The Promotional materials section lists the available promotional materials of the 

project, namely Posters, Flyers and Brochures. In the Scientific Publications section, 

partnersô materials about journal articles and post-proceedings publicised are 

presented. 

The #SHAPES Stories section gives the audience an insight into the lives of the 

SHAPES main end-users, through written stories by the partners involved in T2.1 and 

based on the ethnographic interviews conducted. 

Finally, the Open Calls section is focussed on the availability of the SHAPES open 

calls to promote innovation by identifying challenges within the SHAPES pilot sites 

and inviting Small- And Medium-Sized Enterprises and other EU organisations that 

are eligible to European Commission funding under the rules of H2020 to meet these 

challenges with innovative solutions that can be integrated into the SHAPES Platform 

in support of active and healthy ageing and independent living. 

mailto:shapes.info@mu.ie
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3.3 Word and PowerPoint templates  

Microsoft Word and PowerPoint templates were created at the beginning of the project 

to ensure all consortium internal and external communication was coherent and 

presented with a common view. Importantly, each template includes the EU logo and 

acknowledgement of funding. Figure 8 presents an example of the PowerPoints 

template created. 

 

 

Figure 8 SHAPES Project Management Board PowerPoint template 

3.4 E-mail Signature  

An institutional e-mail signature has been created to better disseminate and promote 

the SHAPES project. Two versions have been developed: one with a white 

background and another with a grey background (see Figure 9 and Figure 10). 

 

Figure 9 Grey background e-mail signature 
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Figure 10 White background e-mail signature 

To disseminate it among all partners, guidelines on how to use it were sent to the 

consortium mailing list: (1) how to integrate it in the e-mail client signature option; and 

(2) font-size and style to be used, since the text format could be different among 

different e-mail services: Font style: Arial; and Font size: 12, accordingly to 

accessibility guides. 
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4 Dissemination Materials 

Regarding the Dissemination Materials, during Phase 1 and Phase 2, the consortium 

has followed a comprehensive approach, using different communication materials to 

ensure that the overall dissemination effort was effective. Among others, the following 

main dissemination materials have been developed: posters, flyers, brochures, 

eNewsletters, and videos. 

To assure accessibility conformance, the online versions of the materials (posters, 

flyers, brochures and eNewsletters) foresee alternative texts (ALT texts). All the videos 

contain subtitles and audio descriptions (if applicable). 

To enable SHAPES partners to translate the promotional materials for their native 

languages and distribute them locally, editable versions of the materials were 

developed (posters, flyers and brochures). 

The materials were distributed among partners via Teams, so they could use it in 

relevant events, meetings, conferences and workshops. Dissemination materials were 

also shared on the website and social media profiles, in order to reach out other 

stakeholders, namely end-users, and the general audience.  

4.1 Posters 
Posters were created to support oral presentations, and to be used in public events, 

giving visual input, and inform the most important projectôs information at a glance. 

Since during the projectôs Phase 1 and Phase 2 there was a reduced number of face-

to-face events due to the pandemic global situation, posters were mainly used to 

publicise SHAPES on the website and social media.  

During Phase 1 ï Awareness, a poster was developed presenting the scope of the 

SHAPES project. The poster presents a summary on the IA, highlights the projectôs 

WP and the expected impact, and presents the SHAPES consortium.  

Printable and online versions of the poster were developed and made available to the 

partners. Figure 11 presents online and editable versions. The printable version is 

available at the projectôs website9. 

 

9 Phase 1 poster versions available at: 
https://shapes2020.eu/wp-content/uploads/2021/09/poster_shapes_print_v03.pdf  

https://shapes2020.eu/wp-content/uploads/2021/09/poster_shapes_print_v03.pdf
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Figure 11 Phase 1 ï Awareness poster online and editable versions 

During Phase 2 ï Promotion, a poster was developed presenting the SHAPES digital 

technologies (D5.2 ï ñSHAPES Digital Solutions V1ò) linked to the SHAPES personas 

(D2.7 ï ñSHAPES Personas and Use Cases V3ò), and the SHAPES stories. 

This poster presents: a summary of the project, a presentation of the SHAPES 

integrated care platform and 8 digital technologies. Each of these digital technologies 

was linked to a SHAPES story by including a summary of the use-case; were also 

included links and QR Codes that redirect to specifics flyers of each digital technology. 

Printable and online versions of the poster were developed and made available to the 

partners. Figure 12 presents online version. The printable version will be available at 

the projectôs website. 

https://shapes2020.eu/shapes-stories/
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Figure 12 Phase 2 ï Promotion poster online 

4.2 Flyers  

Flyers (or factsheets or leaflets) were created to provide relevant and tailored 

information to target groups. These materials were planned to be distributed via e-mail 

or by hand. Since during the projectôs Phase 1 and Phase 2 there was a reduced 

number of face-to-face events due to the pandemic global situation, the posters and 

flyers were mainly used to publicise SHAPES on the website and social media.  

During Phase 1 ï Awareness, a flyer presenting the scope of the SHAPES project was 

developed. This flyer presented a summary on the IA, highlighted SHAPES platform, 

and presented the SHAPES consortium.  

Printable and online versions of the flyer were developed and available to the partners. 

Figure 13 presents the printable version of the flyer. The online version is available at 

the projectôs website10. 

 

10 Phase 1 flyer versions available at: 
https://shapes2020.eu/wp-content/uploads/2020/10/flyer_shapes_print.pdf  

https://shapes2020.eu/wp-content/uploads/2020/10/flyer_shapes_print.pdf
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Figure 13 Phase 1 ï Awareness flyer (printable version) 
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During Phase 2 ï Promotion, eight flyers were developed, presenting the SHAPES 

digital technologies linked to the SHAPES personas and the SHAPES stories. Each 

flyer detailed a SHAPES digital technology by telling a story based on the match 

between the SHAPES Personas and older personsô lifeworlds retrieved from SHAPES 

stories.  

The narratives generate to each flyer were based on the ethnographical interviews 

conducted for T2.1 ï ñUnderstanding Older People: Lives, Communities and 

Contextsò, the D5.2 ï ñSHAPES Digital Solutionsò, and the D2.7 ï ñSHAPES Personas 

and Use Cases V3ò. To allow that each SHAPES story could be accessed directly 

from the corresponding flyer, each one had a link and a QR Code to access the 

SHAPES website landing page. 

Printable and online versions of the flyers were developed and available to the 

partners. Figure 14 presents the printable version of one of the flyers. The online 

versions will be available at the projectôs website. 

  

Figure 14 Phase 2 ï Promotion flyer example (printable version) 

4.3 Brochures  

Brochures, as flyers, were created to provide relevant and tailored information to target 

groups. These materials were also planned to be distributed via e-mail or by hand, but 
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due to the pandemic situation, were mainly used to publicise SHAPES in the website 

and social media.  

During Phase 1 ï Awareness, a brochure was developed presenting the projectôs 

scope and main goals. The brochure presented summary on the IA, presented the 

projectôs goals and the expected impact, described the SHAPES platform, presented 

the projectôs structure and the SHAPES consortium.  

Printable and online versions of the flyer were developed and available to the partners. 

Figure 15 presents the printable version of the brochure. The online versions are 

available at the projectôs website11. 

 

 

11 Phase 1 brochure versions available at: 
https://shapes2020.eu/wp-content/uploads/2020/10/brochure_shapes_print.pdf  

https://shapes2020.eu/wp-content/uploads/2020/10/brochure_shapes_print.pdf
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Figure 15 Phase 1 ï Awareness brochure (printable version) 
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During Phase 2 ï Promotion, one brochure was developed presenting the SHAPES 

platform and digital technologies linked to the SHAPES personas and the SHAPES 

stories.  

The brochure presents a brief of the project, a presentation of the SHAPES integrated 

care platform, and eight digital technologies, each one linked to a story by including a 

summary of the use-case and including links and QR Codes to link each one to the 

specific flyer of each digital technology. 

Printable and online versions of the flyers were developed and available to the 

partners. Figure 16 presents the printable version of the brochure. The online versions 

will be available at the projectôs website. 
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Figure 16 Phase 2 ï Promotion brochure (printable version) 
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4.4 eNewsletters  

eNewsletters were disseminated among the projectôs subscribers mailing list and 

social media profiles, aiming at pushing dissemination of action related news. The 

eNewsletters are easy tools to communicate the projectôs results since they are 

inexpensive and may have a viral effect. 

These materials were used at specific project moments (e.g., after SHAPES DW), 

delivering fast and direct communication with SHAPES ecosystem and networks. With 

the eNewsletters, the project was able to reach several stakeholders, among others, 

partners, civil society (organisations), EU and national institutions representatives, 

decision-makers, scientific and operational experts, key opinion leaders, and the 

media. 

During Phase 1 ï Awareness, two eNewsletters were released. The eNewsletter #1 

was developed in a digital support (.pdf) and sent on the 23rd June 2020 to the projectôs 

mailing list, shared on social media profiles with dedicated posts, and available at the 

projectôs website12. The eNewsletterôs theme was the presentation of the SHAPES 

project and presented the following structure: Welcome section, Editorial, SHAPES 

News, SHAPES Events, SHAPES Research, and Upcoming Events ï Figure 17. 

There was the possibility of subscribing the eNewsletter. 

 

12 eNewsletter #1 available at: 
https://shapes2020.eu/wp-content/uploads/2020/09/shapes_newsletter1.pdf  

https://shapes2020.eu/wp-content/uploads/2020/09/shapes_newsletter1.pdf
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Figure 17 eNewsletter #1 ï page 1 and 2 

The eNewsletter #2 was developed using an online tool to develop Newsletters 

available in the WordPress® (the platform used to develop and update the projectôs 

website). Since the tool enables a contact database, including the projectôs mailing list 

and the subscribers of the previous eNewsletter, these addresses were used to send 

the eNewsletter #2 on the 30th November 2020. The eNewsletter was also shared on 

social media profiles with dedicated posts, and made available at the projectôs 

website13. The eNewsletterôs theme was the advances of the SHAPES project during 

the COVID-19 pandemic and presented the following structure: Editorial, SHAPES 

News, SHAPES Events, SHAPES Publications, SHAPES Deliverables, and Upcoming 

Events ï Figure 18. There was the possibility of subscribing the eNewsletter, and 

social media profiles buttons were available to gather future project followers. 

 

13 eNewsletter #2 available at: https://shapes2020.eu/?na=view&id=12  

https://shapes2020.eu/?na=view&id=12
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Figure 18 eNewsletter #2 ï Editorial and SHAPES News sections 

During Phase 2 ï Promotion, two eNewsletters were released. The eNewsletter #3 

was developed using the online tool to develop Newsletters available in the 

WordPress® and sent on the 26th February 2021. The eNewsletter was sent to the 

subscribers contact list, shared on social media profiles with dedicated posts, and 

available at the projectôs website14. The eNewsletterôs theme was the SHAPES Digital 

Solutions and presented the following structure: Welcome section, Editorial, SHAPES 

News, SHAPES Events, SHAPES Research, and Upcoming Events ï Figure 19. 

There was the possibility of subscribing the eNewsletter, and social media profiles 

buttons were available to gather future project followers. 

 

14 eNewsletter #3 available at: https://shapes2020.eu/?na=v&nk=6-1aab3b8708&id=14  

https://shapes2020.eu/?na=v&nk=6-1aab3b8708&id=14
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Figure 19 eNewsletter #3 ï Main section and SHAPES Digital Solutions section 

The eNewsletter #4 was developed using the online tool to develop Newsletters 

available in the WordPress® and sent on the 5th of July 2021. The eNewsletter was 

sent to the subscribers contact list, shared on social media profiles with dedicated 

posts, and available at the projectôs website. The eNewsletterôs theme was the use of 

digital platforms to promote healthy ageing and presented the following structure: 

Welcome section, Editorial, SHAPES News, SHAPES Digital Solutions, SHAPES 

Events, SHAPES Publications, SHAPES Deliverables and Upcoming Events ï Figure 

20. There was the possibility of subscribing the eNewsletter, and social media profiles 

buttons were available to gather future project followers. 
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Figure 20 eNewsletter #4 ï Main section and SHAPES Events and SHAPES Publications section 

4.5 Videos  

Videos were hosted on SHAPES YouTube® channel and disseminated among the 

remain social media profiles. The videos aimed at publicising the project and engaging 

with the different stakeholders of the project (see D10.1). This type of promotional 

materials can be considered a valuable tool to communicate the projectôs structure, 

target audience, goals, and results. These materials were used at specific project 

moments (e.g., to present SHAPES in the beginning of the IA). 

Videos may have a viral effect and help the project to reach a substantial number of 

key persons from the civil society (organisations), specific communities (e.g., blind 

and/or deaf community), EU and national institutions representatives, decision-

makers, scientific and operational experts, key opinion leaders, and the media.  

During Phase 1 and Phase 2, two main types of videos were published in SHAPES 

YouTube® channel: project videos and promotional videos. The project videos include 

the first, second and third SHAPES DW videos and 17 Partners Institutional videos 

available in dedicated playlists. The promotional videos include the Welcome to 

SHAPES Project | #H2020 video, Welcome to SHAPES Project | #H2020 - Audio 

description video, Presentation of the SHAPES project in International Sign video, and 

https://shapes2020.eu/wp-content/uploads/2020/11/D10.1-Dissemination-and-Communication-Plan.pdf
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Get to know SHAPES project by Mac MacLachlan video, all available in a single 

dedicated playlist named Promotional videos.  

Besides those, a strategy to produce WP leadersô videos testimonial was set and 

implemented. Due to COVID-19 pandemic situation, the videos were self-recorded by 

the partners. To do so, the ñSHAPES WP Leader Video Testimonial ï Production 

Guideò was produced and available to the WP leaders (Annex 3). Since the videos did 

not correspond to the coordination vision, the strategy to produced WP leadersô videos 

testimonial was replaced by another approach, namely producing infographic videos 

related to the SHAPES next implementation phases (e.g., SHAPES Pilots). 

4.5.1 Project Videos  

4.5.1.1 SHAPES Dialogue Workshops Videos 

During Phase 1 ï Awareness, nine videos related to the DW #1 and #2 were produced 

and made available on SHAPES YouTube® channel.  During Phase 2 ï Promotion, 

two videos related to the Dialogue Workshop #3 were produced and available on 

SHAPES YouTube® channel. The videos were also disseminated through the 

remaining social media profiles with dedicated posts, and available at the projectôs 

website15. 

4.5.1.1.1 SHAPES Dialogue Workshop #1 

Due to the COVID-19 pandemic and despite initial preparation, the 1st Dialogue 

Workshop was held on-line on 12th May 2020. The workshop intended to gather 

SHAPES partners, academics, students, NGOs and many others, and was dedicated 

to the presentation of the project's preliminary conclusions and, in particular: (1) the 

SHAPES projects and its key messages; (2) ethics requirements for digital solutions; 

(3) co-creation of think tank for European Integrated Care; (4) foresight exercise: 

thinking about future technologies for the users of the future and; (5) use cases, 

personas and scenarios. The morning part was pre-recorded and streamed via 

SHAPES YouTube® channel (Figure 21). The video was provided with English and 

Czech subtitles for better outreach. Lastly, the video included a sign language 

interpreter. 

 

15 Dialogue Workshops videos available at: https://shapes2020.eu/workshops/  

https://shapes2020.eu/workshops/
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Figure 21 #1 SHAPES DW Czech subtitles video preview16 

Invitation videos were also created ahead of the workshop. All partners (Palacký 

University Olomouc (UP), Carus Consilium Sachsen Gmbh (CSS), Fraunhofer-

Gesellschaft (FhG) and Laurea University of Applied Sciences (LAUREA) who were 

presenting at the workshop shared their welcome and invite with the broader audience 

(Figure 22, Figure 23, Figure 24 and Figure 25). 

 

16 Video available at: 
https://www.youtube.com/watch?v=_iA3yI0mo40&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&
index=4  

https://www.youtube.com/watch?v=_iA3yI0mo40&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=4
https://www.youtube.com/watch?v=_iA3yI0mo40&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=4
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Figure 22 Laurea Introduction | SHAPES #H2020 video preview17 

 

Figure 23 Eva Dubrovská - UP| SHAPES #H2020 Invitation video preview18 

 

17 Video available at: https://www.youtube.com/watch?v=kHWVn-ErwQY  

18 Video available at: 
https://www.youtube.com/watch?v=Fak9JHi_lnk&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&i
ndex=6  

https://www.youtube.com/watch?v=kHWVn-ErwQY
https://www.youtube.com/watch?v=Fak9JHi_lnk&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=6
https://www.youtube.com/watch?v=Fak9JHi_lnk&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=6
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Figure 24 SHAPES Workshop 12th May 2020 Invitation - CCS video preview19 

 

Figure 25 FhG Introduction | SHAPES #H2020 video preview20 

 

19 Video available at: 
https://www.youtube.com/watch?v=CWXH-
0IoZUc&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=7  

20 Video available at: 
https://www.youtube.com/watch?v=LMLGbfdOkdk&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6
&index=8  

https://www.youtube.com/watch?v=CWXH-0IoZUc&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=7
https://www.youtube.com/watch?v=CWXH-0IoZUc&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=7
https://www.youtube.com/watch?v=LMLGbfdOkdk&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=8
https://www.youtube.com/watch?v=LMLGbfdOkdk&list=PLEIWJ9_RhM36mOShfYHToFYRyZ6iQ3Hi6&index=8
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4.5.1.1.2 SHAPES Dialogue Workshop #2 

On October 29, 2020, CCS hosted the 2nd SHAPES DW. The workshop was dedicated 

to integrated care, focused on the needs of the recipient of care, on the coordination 

between diagnosis and treatment and on the links between primary and secondary 

care. The workshop intended to (1) gather representatives from industry, academics, 

health and care, civil societies as well as older people; and (2) unveil the projectôs 

preliminary findings. The morning session comprised talks and an interview, which 

were pre-recorded and aired on the SHAPES YouTube® channel. The video includes 

moderator sequences, four talks and a virtual, staged interview. The process to plan 

and execute the video was visualized by CCS in a flowchart (Figure 26). All video 

participants were contacted via email or video call to define the contents of their 

presentations and videos. CCS contracted the company slideslive for video recording, 

as they offer an easy-to-use, browser-based recording solution. Slideslive contacted 

the participating partners for video recording and provided the recorded videos for 

CCS. CCS recorded the moderator sequences on their own. All separate videos were 

sent to Overseas Interpreting for the creation of sign interpretation videos and 

subtitling. Overseas Interpreting sent back the final sign interpretation videos and 

subtitles to CCS. CCS pooled all the videos and subtitles and had Erik Pätzold 

Marketing and Recruiting edit and cut the final video that was used in the DW. 

The video is available on the SHAPES YouTube channel for the wider audience of 

SHAPES:https://www.youtube.com/watch?v=9ZZddBtLxvc&ab_channel=SHAPES20

20 

The workshop was organised by CCS, with the support of AGE Platform Europe 

(AGE). 

https://slideslive.com/
http://overseasinterpreting.com/
http://www.erikpaetzold.de/
http://www.erikpaetzold.de/
https://www.youtube.com/watch?v=9ZZddBtLxvc&ab_channel=SHAPES2020
https://www.youtube.com/watch?v=9ZZddBtLxvc&ab_channel=SHAPES2020
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Figure 26 Flowchart for the creation of the Video for the 2nd SHAPES DW 

4.5.1.1.3 SHAPES Dialogue Workshop #3 

The 3rd DW was dedicated to the topic ñTechnological platform, Will it work? A 

reflection from different agentôs approaches around healthy and independent living of 

older individualsò, gathering different stakeholders with involvement in health and care. 

The third SHAPES DW entitled ñTechnological platforms and healthy ageing: 

challenges and opportunitiesò, attracted a significant number of national and 

international agents to participate and engage in the dialogue. 

At the beginning, Prof. Juan Carlos Lopez, on behalf of Universidad de Castilla-La 

Mancha (UCLM) and as regional coordinator of the SHAPES project, welcomed the 

attendees and introduced the objectives of the workshop. Then, Prof. Malcolm 

MacLachlan, as coordinator of the SHAPES project, Maynooth University, opened the 

event, briefly introducing the project and the main results obtained to date by the 

project (Figure 27). Teresa Riesgo Alcaide, as Secretary General for Innovation at 

Ministry of Science and Innovation of Spain, explained the Spanish perspective about 

innovation, technology, and health system; she welcomed the project and said that 

initiatives such as SHAPES are part of a fair and innovative recovery from the COVID-

19 pandemic. Prof. Antonio Mas, Vice-rector of Scientific Policy, UCLM, Spain, closed 

the opening session by highlighting the academic role in the new technological era.  
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Figure 27  Prof. Malcolm MacLachlan, Coordinator of SHAPES project, Maynooth University video preview21 

After a short break, the first panel session started and was called eHealth 

technological platforms: Challenges and Opportunities (Figure 28), moderated by Mr. 

Eduardo Carrasco, Vicomtech. It counted with the participation of Dr. Artur Krukowski, 

SHAPES Technological platform, Intracom; Dr. Marco Manso, Director of innovation, 

EDGENEERING; Dr. Rafael Maestre, Technical Manager, Pharaon project; and Dr. 

Francisco Flórez, Coordinator, GoodBrother project. In the discussion were debated 

aspects such as the strengths and weaknesses of technological platforms for 

integrated care and healthy and active ageing, the interoperability of information and 

technology and privacy, and security.  

 

21 Video available at: https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s 

https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s
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Figure 28 #3 SHAPES DW, Panel Session 1 video preview22 

The second panel was entitled A multidisciplinary reflection for synergy identification 

around healthy and independent living of older individuals (Figure 29), moderated by 

Dr. Sonja Grigoleit, FhG INT. In this panel participated Dr. Cristina Bescos, Managing 

Director EIT Health Spain; Dr. Elizabeth Mestheneos, member of 50plus Hellas and 

former president of AGE; Mr. Benigno Lacort, CEO Atenzia and CEO Senior Economy 

Forum; and Dr. Pedro Abizanda, Head of Geriatrics Department and Research Unit, 

Albacete University Hospital and Member of the CIBERFEST Board (Institute of 

Health Carlos III). The main output was to understand the different concerns, points of 

view, and needs of the stakeholders involved in health and care delivery, highlighting 

with special attention the desires of the potential consumers, older people. ñIf 

technology is not good enough for you, it is not good enough for older people!ò, 

claimed Ms Mestheneos. 

 

22 Video available at: https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s  

https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s
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Figure 29 #3 SHAPES DW, Panel Session 2 video preview23 

The closing session counted with Prof. Ricardo Cuevas, Director General for 

Universities, Research and Innovation, Regional Government of Castilla-La Mancha, 

who highlighted that the regional government will pay particular attention to SHAPES 

outcomes; D. Eladio Linares, CIO, Castilla-La Mancha Health Service, Regional 

Government of Castilla-La Mancha; and Prof. Ismael García Varea, Vice-rector of 

Digital Transformation and Strategy, UCLM. They all agreed on the relevance of 

technology to promote a healthy and active life for European citizens. Also, they 

highlighted the role of public organizations in promoting technological and innovative 

advances.  

The workshop was organised by the UCLM (Figure 30), with the support of AGE. 

View workshop talks at:  https://www.youtube.com/watch?v=hJE3kRBPpyk.  

 

23 Video available at: https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s 

https://www.youtube.com/watch?v=hJE3kRBPpyk
https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s
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Figure 30 Prof. Juan Carlos López, Project leader, University of Castilla la Mancha video preview24 

4.5.1.1.4 SHAPES Dialogue Workshop #4 

The fourth SHAPES DW was devoted to the ñlifeworld of individualsò, therefore 

focusing on the ethnographic research conducted by WP2. 

Entitled ñDiversity and Empowerment: understanding the realities of older peopleò, the 

workshop took place on October 26th, 2021 as a Zoom webinar. Entirely organised by 

AGE with the main support of the WFDB and EUD, the event was conceived as a 

dialogue between older people, people with disabilities, academics, researchers and 

the general public. By exposing the lived realities of older people and people with 

disabilities, the workshop challenged prejudices around ageing and exhorted 

participants to get closer to peopleôs realities and experiences. Grounded on the work 

of Task 2.1, the workshop showcased ways in which SHAPES is working hard to 

respond to usersô needs, as illustrated by the #SHAPESstories. 

As in the previous editions, also the fourth DW paid great attention to accessibility. 

Since the registration form, all content was translated in four languages and the web 

accessibility of forms and agenda were carefully checked. The event was therefore 

available for English, German, Spanish and Italian speakers, with simultaneous 

interpretation and speech-to-text in those four languages, and International Sign 

Language interpretation was equally offered. 

 

24 Video available at: https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s 

https://shapes2020.eu/shapes-stories/
https://www.youtube.com/watch?v=fiEAy2BJOLU&t=12s
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The introduction to the SHAPES project was provided by one of its principal 

investigators, Prof. Mac MacLachlan, who focused on the various meanings of the 

word ñshapesò and their relevance to our project. The floor was then given to a panel 

composed by a self-advocate representative of AGE Platform Europe, the World 

Federation of the DeafBlind (WFDB) and the European Union of the Deaf (EUF). From 

the different and complementary perspectives, three inspiring and powerful messages 

were delivered, unanimously urging to end social isolation and consult people 

concerned by research, to bring technology close to peopleôs realities. 

The session placed six #SHAPESstories under the spotlight, showing the obstacles 

older people and people with disabilities face to live as equals (Figure 31). Besides 

highlighting daily struggles and concerns, stigma and exclusion, those stories also 

showed peopleôs willingness to live just their ideal lives. A dynamic and interesting 

Q&A part allowed many voices to back this message up, and to focus on the 

responsibilities owned by the society and the research work towards that goal. The 

exchanges stressed the importance for technology to couple with accessible physical 

environments to enable participation and inclusion. 

 

Figure 31 Conclusions of the panel on the ethnographic study from the SHAPES project 

A last panel session linked the SHAPES research with the work carried out through 

other European projects, namely the Horizon2020 IN4AHA and the Marie-Curie 

TRANS-SENIOR projects. Through the voices of two of the representatives, efforts to 

improve the living conditions and the empowerment of older people and people with 

disabilities were illustrated, allowing the audience (a total of 195 participants across 

the event) to understand some mechanisms underpinning the European research for 

active and healthy ageing.  

AGE Secretary General, Maciej Kucharczyk, eventually wrapped the whole event up 

and conveyed his final remarks, pointing out to the efforts of AGE and many actors at 

European and national level to counteract ageism and build a society for all, where 

everyone is enabled to live as equals. 
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Further information (agenda, registrations, é) on this and the previous workshops in 

the project are detailed in D10.6. 

4.5.1.2 Partners Institutional Videos  

During Phase 2 ï Promotion, a playlist on the SHAPES YouTube® channel was 

created to share the partnersô institutional videos. To gather this information, the 

partners were invited to share the links of their YouTube® videos in a collaborative 

document available on Teams. So far, based on this information, WP10 has gathered 

a total of 17 partnersô institutional videos ï Figure 32. The videos were also 

disseminated through the remaining social media profiles with dedicated posts to each 

partner. 

 

Figure 32 SHAPES YouTube® channel playlists 

4.5.2 Promotional Videos  

During Phase 1 ï Awareness, one promotional video was produced and made 

available on SHAPES YouTube® channel: Welcome to SHAPES Project | #H2020. 

During Phase 2 ï Promotion, four promotional videos were produced and available on 

SHAPES YouTube® channel: Welcome to SHAPES Project | #H2020 ï Audio 

description, Presentation of the SHAPES project in International Sign, Get to know 

SHAPES project by Mac MacLachlan, and SHAPES Pilots | #H2020 (Audio 

description). 

4.5.2.1 Welcome to SHAPES Project | #H2020  

The promotional video Welcome to SHAPES Project | #H2020 was available on 

SHAPES YouTube® channel in October 2020 ï Figure 33. The video was also 

disseminated through the remaining social media profiles with dedicated posts, and is 
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available in the projectôs website homepage25. To produce the video, a script was 

written, proofread, and validated by the WP10 partners and the coordination:  

SHAPES Video #1 ï Script 

0:02 
SHAPES: Smart & Healthy Ageing through People Engaging in Supportive Systems 
 
0:08 
According to the United Nations, 25% of the European population is composed of older 
persons. 
 
0:14 
At the same time that the European population is ageing, life expectancy is increasing. 
 
0:20 
Reaching retirement age should not mean losing the sense of purpose and the ability 
to remain involved in society 
 
0:30 
Sustaining longer and healthy lives requires solutions that prevent or minimise risks of 
injury, frailty and long-term chronic diseases. 
 
0:39 
SHAPES develops an open Ecosystem that enables the large-scale deployment of 
digital solutions for healthy and independent living to assist older persons who may 
face reduced functionality. 
 
0:55  
SHAPES involves hundreds of subject matter experts and professionals from different 
areas of knowledge and practice, including: Health and social care, Government, 
Academia and Industry 
The project is led by the Assisting Living & Learning Institute in Maynooth University, 
Ireland. 
 
1:08  
And involves 36 organisations from across Europe 
 
1:14 
The SHAPES Innovation Action (IA) seeks to facilitate long-term healthy and active 
ageing, and the maintenance of a high-quality standard of life through the integration 
of a broad range of solutions: technological, organisational, clinical, educational and 
societal 
 
1:29 

 

25 Welcome to SHAPES Project | #H2020 video available at: https://shapes2020.eu/  

https://shapes2020.eu/
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Mediated by technology, in-home and local community environments interact with 
health and care networks contributing to the containment of health and care costs, 
hospitalisations and institutional care. 
 
1:39 
With an investment of almost 21 million euros, SHAPES is a broad initiative to cover 
the needs and expectations of older persons. 
  
1:45  
SHAPES aims to build the innovative SHAPES Platform, providing a broad range of 
solutions to improve the health, wellbeing and independence of older persons, while 
enhancing the long-term sustainability of health and care systems in Europe. 
  
2:02 
SHAPES aims to create, enlarge and consolidate the SHAPES Ecosystem for active 
and healthy ageing, allowing stakeholders to (a) exchange knowledge and expertise, 
(b) identify current and future solutions for active and healthy ageing, and (c) provide 
mutual advice and training. 
  
2:21 
SHAPES aims to promote the adoption of standards on integrated care across the EU 
for older persons, and the identification of standardisation priorities to facilitate the 
deployment of open and interoperable platforms. 
 
2:39 
SHAPES Large-scale Piloting campaign engages more than 2000 older persons in 15 
pilot sites in 10 EU Member States. 
 
2:47 
Aimed at the deployment, scale-up and validation of the SHAPES Platform and digital 
solutions, considering the applicable socio-technical context and specificities of users, 
environment and policies. 
 
2:58 
The SHAPES four core elements are: 
SHAPES DIGITAL SOLUTIONS 
Based on assistive robots, eHealth sensors and wearables, Internet of Things (IoT)-
enabled devices and mobile applications. 
 
3:09 
SHAPES ECOSYSTEM 
Is a network of relevant users and key stakeholders working together to scale-up the 
SHAPES Platform and digital solutions. 
 
3:19 
SHAPES MARKETPLACE 
Seeks to connect, demand and supply across health and care delivery, and to facilitate 
the co-creation of affordable, effective and trustworthy solutions. 
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3:30 
SHAPES RECOMMENDATIONS 
Provide guidelines, a roadmap and an action plan which will include a set of priorities 
dedicated to standardisation and supporting key EU stakeholders to foster the large-
scale deployment and adoption of digital solutions and new integrated care services 
in Europe. 
 
3:47 
When seeking solutions for older persons and for those that support them, SHAPES 
expects to: 
Improve the quality of life for users and carers involved, while demonstrating the 
added-value of the underlying technologies used in SHAPES. 
 
4:01 
Increase competitiveness of the European ICT industry, through enhanced 
interoperability, best practices and financing models and scalable markets. 
  
4:11 
Provide user-centered, validated and innovative solutions addressing accessibility, 
privacy, security, vulnerability, liability and trust in connected data spaces. 
  
4:21 
Improve evidence-based efficiency of health and care systems with demonstrated 
added-value of the underlying technologies. 
  
4:32 
Achieve links and synergies between Member States and regional initiatives. 
  
4:42 
Be a European-led platform for smart, healthy and independent living. 
 
4:53 
This project has received funding from the European Unionôs Horizon 2020 research 
and innovation programme under grant agreement No 857159. 
 
5:03 
For more details and updates visit: 
www.shapes2020.eu 
Facebook: @SHAPESH2020 
Twitter: @H2020Shapes 
LinkedIn: @shapesh2020 
Instagram: @shapesh2020 

 

The video presents the following structure: opening scene detailing the full name of 

the project; four scenes giving an overview about older persons current status in 
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Europe and the importance about an active and healthy ageing; 11 scenes related to 

the projectôs scope, consortium, goals, core elements (digital technologies, 

ecosystem, marketplace, recommendations), and expectations; one scene detailing 

projectôs data; and one closing scene  sharing the projectôs website and social media 

profiles to gather future project visitors and followers. The video has a 5-minute length 

and subtitles. 

 

Figure 33 Welcome to SHAPES Project | #H2020 video preview26 

4.5.2.2 Welcome to SHAPES Project | #H2020 - Audio description 

The promotional video Welcome to SHAPES Project | #H2020 - Audio description was 

available on SHAPES YouTube® channel in November 2020. The video was also 

disseminated through the remaining social media profiles with dedicated posts, and is 

available in the projectôs website homepage27 by clicking in the ñTurn on descriptionsò 

button ï Figure 34. The video is an adaptation of the Welcome to SHAPES Project | 

#H2020 video, to produce a fully accessible version, integrating subtitles and audio 

description. To produce it, a script for the audio description was written, proofread, 

and validated by the WP10 partners and the coordination, and the audio description 

was recorded and integrated: 

 

26 Video available at: 
https://www.youtube.com/watch?v=MUCFnypRy1g&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGC
H1&index=3&t=100s  

27 Video available at: https://shapes2020.eu/  

https://www.youtube.com/watch?v=MUCFnypRy1g&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1&index=3&t=100s
https://www.youtube.com/watch?v=MUCFnypRy1g&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1&index=3&t=100s
https://shapes2020.eu/
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SHAPES Video #1 ï Script (with audio description) 

0:02 
SHAPES logo 
SHAPES: Smart & Healthy Ageing through People Engaging in Supportive Systems 
 
0:08 
Video of Caucasian individuals walking down a busy street, towards the camera 
According to the United Nations, 25% of the European population is composed of older 
persons. 
 
0:20 
Video of Caucasian middle aged couple running towards the camera on the side of a 
busy road wearing grey tracksuits 
At the same time that the European population is ageing, life expectancy is increasing. 
 
0:33 
Whilst sitting on a sofa, a young Caucasian woman teaches an elderly Caucasian 
woman how to operate a laptop 
Reaching retirement age should not mean losing the sense of purpose and the ability 
to remain involved in society 
 
0:45 
A video of a group of Caucasian elderly individuals and an instructor wearing gym 
clothes are standing up and stretching their right arm by lifting it in the air in a closed 
space 
Sustaining longer and healthy lives requires solutions that prevent or minimise risks of 
injury, frailty and long-term chronic diseases. 
 
1:04 
SHAPES develops an open Ecosystem that enables the large-scale deployment of 
digital solutions for healthy and independent living to assist older persons who may 
face reduced functionality. 
 
1:20  
SHAPES involves hundreds of subject matter experts and professionals from different 
areas of knowledge and practice, including: Health and social care, Government, 
Academia and Industry. 
The project is led by the Assisting Living & Learning Institute in Maynooth University, 
Ireland. 
The organisationôs logo 
A group of middle aged and elderly Caucasian adults hold a discussion around a table  
 
1:44 
And involves 36 organisations from across Europe 
Organisation logos of all partners involved in SHAPES project 
 
1:53 
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The SHAPES Innovation Action (IA) seeks to facilitate long-term healthy and active 
ageing, and the maintenance of a high-quality standard of life through the integration 
of a broad range of solutions: technological, organisational, clinical, educational and 
societal 
 
2:13 
In a shot from behind, a coffee lies on a table whilst two elderly men are looking at a 
phone screen 
Mediated by technology, in-home and local community environments interact with 
health and care networks contributing to the containment of health and care costs, 
hospitalisations and institutional care. 
 
2:34 
With an investment of almost 21 million euros, SHAPES is a broad initiative to cover 
the needs and expectations of older persons. 
  
2:44 
SHAPES aims to build the innovative SHAPES Platform, providing a broad range of 
solutions to improve the health, wellbeing and independence of older persons, while 
enhancing the long-term sustainability of health and care systems in Europe. 
  
3:02 
SHAPES aims to create, enlarge and consolidate the SHAPES Ecosystem for active 
and healthy ageing, allowing stakeholders to (a) exchange knowledge and expertise, 
(b) identify current and future solutions for active and healthy ageing, and (c) provide 
mutual advice and training. 
  
3:23 
SHAPES aims to promote the adoption of standards on integrated care across the EU 
for older persons, and the identification of standardisation priorities to facilitate the 
deployment of open and interoperable platforms. 
 
3:40 
Video of two elderly East-Asian women testing a Robot-like walker  
SHAPES Large-scale Piloting campaign engages more than 2000 older persons in 15 
pilot sites in 10 EU Member States. 
 
3:56 
Aimed at the deployment, scale-up and validation of the SHAPES Platform and digital 
solutions, considering the applicable socio-technical context and specificities of users, 
environment and policies. 
 
4:09 
The SHAPES four core elements are: 
SHAPES DIGITAL SOLUTIONS 
Based on assistive robots, eHealth sensors and wearables, Internet of Things (IoT)-
enabled devices and mobile applications. 
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4:23 
SHAPES ECOSYSTEM 
Is a network of relevant users and key stakeholders working together to scale-up the 
SHAPES Platform and digital solutions. 
 
4:33 
SHAPES MARKETPLACE 
Seeks to connect, demand and supply across health and care delivery, and to facilitate 
the co-creation of affordable, effective and trustworthy solutions. 
 
4:45 
SHAPES RECOMMENDATIONS 
Provide guidelines, a roadmap and an action plan which will include a set of priorities 
dedicated to standardisation and supporting key EU stakeholders to foster the large-
scale deployment and adoption of digital solutions and new integrated care services 
in Europe. 
 
5:06 
An elderly Caucasian woman taps a screen robot  
When seeking solutions for older persons and for those that support them, SHAPES 
expects to: 
Improve the quality of life for users and carers involved, while demonstrating the 
added-value of the underlying technologies used in SHAPES. 
 
5:23 
In a shot from behind, a man looks at a laptop screen, another hand points toward it 
Increase competitiveness of the European ICT industry, through enhanced 
interoperability, best practices and financing models and scalable markets. 
  
5:40 
A laptop screen shows the EU flag (circle of 12 gold stars on a blue background) with 
the picture of a lock in the middle  
Provide user-centered, validated and innovative solutions addressing accessibility, 
privacy, security, vulnerability, liability and trust in connected data spaces. 
  
6:03 
Close up image of an elderly man facing sideways with on a black background 
Improve evidence-based efficiency of health and care systems with demonstrated 
added-value of the underlying technologies. 
  
6:18 
An elderly black woman wearing glasses smiles at the camera with her left hand to 
hear cheek  
Achieve links and synergies between Member States and regional initiatives. 
  
6:28 
In a green space, a young Caucasian woman shows an elderly Caucasian woman a 
phone screen whilst the latter points at it 
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Be a European-led platform for smart, healthy and independent living. 
 
6:45 
SHAPES and the EU logo  
This project has received funding from the European Unionôs Horizon 2020 research 
and innovation programme under grant agreement No 857159. 
 
7:00  
SHAPES logo  
For more details and updates visit: 
www.shapes2020.eu 
Facebook: @SHAPESH2020 
Twitter: @H2020Shapes 
LinkedIn: @shapesh2020 
Instagram: @shapesh2020 

 

The scenes time had to be adjusted, reason why the video has a length of 7 minutes 

and 23 seconds. 

            

Figure 34 Welcome to SHAPES Project | #H2020 - Audio description video available on the projectôs website, by 
clicking in the ñTurn on descriptionsò button 

4.5.2.3 Presentation of the SHAPES project in International Sign  

The promotional video Presentation of the SHAPES project in International Sign was 

available on SHAPES YouTube® channel in November 2020. The video was also 

disseminated through the remaining social media profiles with dedicated posts. 

Alongside with the set of videos about SHAPES available in the dedicated page of the 

project on the EUD website28, this video explains the SHAPES project in international 

 

28 SHAPES project dedicated page on the EUD website available at: 
https://www.eud.eu/projects/current-projects/shapes/  

https://www.eud.eu/projects/current-projects/shapes/
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sign, namely listing the objectives, and expected impact to address different 

challenges that EU seniors face. ï Figure 35. 

 

Figure 35 Presentation of the SHAPES project in International Sign video preview29 

4.5.2.4 Get to know SHAPES project by Mac MacLachlan 

The promotional video Get to know SHAPES project by Mac MacLachlan was 

available both in English and German languages on SHAPES YouTube® channel in 

April 2021. The video was also disseminated through the remaining social media 

profiles with dedicated posts. 

The video was used as a SHAPES introduction for the 12th CCS Partner Dialogue 

(March 03, 2021), and at the SMARTER LIVES convention (June 16, 2021). The CCS 

Partner Dialogue gathers Germany-wide health and care partners to present and 

discuss progress within the area of digital health. This 12th Partner Dialogue focussed 

on ñActive and Healthy Ageing in Saxony and Europeò. The presentation and 

discussion of SHAPES was a major part of the events program. Next to the live 

presentations of the pilot themes, a general SHAPES overview was presented via the 

pre-recorded video featuring Prof. Mac MacLachlan, including German subtitles. 

 

29 Video available at: 
https://www.youtube.com/watch?v=4nSUxnv0rOo&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH
1&index=5&t=149s  

https://shapes2020.eu/2021/04/13/shapes-forming-the-ccs-partner-dialogue/
https://www.smarter-lives.eu/portfolio-item/shapes/
https://www.youtube.com/watch?v=4nSUxnv0rOo&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1&index=5&t=149s
https://www.youtube.com/watch?v=4nSUxnv0rOo&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1&index=5&t=149s
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For video recording, CCS contracted slideslive. CCS performed the video subtitling 

using the YouTube® transcript function as a basis for the final transcript. Slideslive 

provided the final video with both German and English subtitles. Prof. MacLachlan 

present a general overview of SHAPES as he had done it several times before on 

different dissemination events. The video captured the most current state of this 

project overview to be used in coming SHAPES introduction events (Figure 36). 

The video was hosted on the SHAPES TEAMS platform for potential use in further 

dissemination events. CCS used the video again in a digital SHAPES booth of the 

SMARTER LIVES convention on June 16, 2021. This convention focussed on digital 

advances in care and quality of live for older people by providing talks and discussions 

of German and Austrian convention participants. 

 

Figure 36 Get to know SHAPES project by Mac MacLachlan video preview30 

4.5.2.5 SHAPES Pilots | #H2020 (Audio description) 

The promotional video SHAPES Pilots | #H2020 (Audio description) is being produced 

and soon will be available on SHAPES YouTube® channel. The video will also be 

disseminated through the remaining social media profiles with dedicated posts, and 

will be available in the projectôs website. Since the video is an infographic, narration 

 

30 Video available at: 
https://www.youtube.com/watch?v=ph71u_AV5is&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1
&index=6&t=5s  

https://slideslive.com/
https://www.smarter-lives.eu/programm/
https://www.youtube.com/watch?v=ph71u_AV5is&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1&index=6&t=5s
https://www.youtube.com/watch?v=ph71u_AV5is&list=PLEIWJ9_RhM36S4bqShmuT0ky67_5YGCH1&index=6&t=5s
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and audio description will be included. To produce the video, a script was written, 

proofread, and validated by the WP10 partners and the coordination ï Table 5. 

Table 5 SHAPES Pilots video ï Script (with narration and audio description) 

Scene 
Narration 

Time 
Narration Script Graphics Audio description 

1 5s SHAPES ï Smart & Healthy 

Ageing through People 

Engaging in Supportive 

Systems 

(Opening scene) 

SHAPES logo 

SHAPES logo 

SHAPES ï Smart & 

Healthy Ageing 

through People 

Engaging in 

Supportive Systems 

2 10s SHAPES aims at 

developing an open 

ecosystem integrating 

digital technologies on a 

large-scale, for supporting 

and extending healthy and 

independent living for older 

individuals  

Animation of the 

digital ecosystem and 

older persons 

interacting with 

technologies. 

(Audio description of 

the image on the 

screen) 

+ narration script 

3 10s This ecosystem will be 

mediated by technology and 

will allow in-home and local 

community environments to 

interact with health and care 

networks. 

Animation of older 

persons interacting 

with technologies. 

(Audio description of 

the image on the 

screen) 

+ narration script 

4 15s To do so, SHAPES 

implements a Pan-

European Pilot Campaign, 

where small and large-scale 

pilots test and validate the 

SHAPES Platform 

capabilities and benefits to 

care recipients, caregivers, 

and care service providers. 

Animations with 

several older persons 

and show the EU 

map, highlighting only 

the countries where 

the SHAPES pilots 

will take place. 

(Audio description of 

the image on the 

screen) 

+ narration script 

5 10s The SHAPES Platform will 

integrate several digital 

technologies involving 

assistive robots; eHealth 

sensors and wearables; 

Internet of Things enabled 

devices; and mobile 

applications within seven 

pilot themes. 

Animations of the 

different types of 

digital solutions. 

(Audio description of 

the image on the 

screen) 

+ narration script 
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6 15s Pilot Theme 1 will focus on 

ñSmart Living Environment 

for Healthy Ageing at 

Homeò and will validate 

health and wellbeing apps 

for the registration of vital 

signs and physical 

measurements, diet and 

nutrition data and the intake 

of medication. 

Show the EU map, 

highlighting: the 

leader of the pilot 

(CCS) and the 

countries and 

partners where the 

pilot will be replicated: 

Italy (AIAS), Czech 

Republic (FNOL), 

Sweden (OMN), 

Greece (SAL), 

Portugal (UAVR) and 

Ireland (UCC). Also 

shows an image 

related to the pilot: 

vital signs. 

On-screen text: Pilot 

Theme 1 ï ñSmart 

Living Environment 

for Healthy Ageing at 

Homeò. 

(Audio description of 

the image on the 

screen) 

+ narration script 

7 15s Pilot Theme 2 will focus on 

ñImproving In-Home and 

Community-based Careò 

and will validate remote 

monitoring apps of health 

parameters with the aim of 

maintaining and possibly 

improving the health status 

due to preventive health 

and care measures.  

Show the EU map, 

highlighting the leader 

of the pilot (GEWI) 

and the countries and 

partners where the 

pilot will be replicated: 

Italy (AIAS), Germany 

(CCS), Spain (CH), 

Czech Republic 

(FNOL and UP). Also 

shows an image 

related to the pilot: 

remote monitoring. 

On-screen text: Pilot 

Theme 2 ï ñImproving 

In-Home and 

Community-based 

Careò. 

(Audio description of 

the image on the 

screen) 

+ narration script 

8 10s Pilot Theme 3 will focus on 

ñMedicine Control and 

Optimisationò and will 

validate an in-home 

decompensation prediction 

tool for heart failure patients 

Show the EU map, 

highlighting the leader 

of the pilot (NHSCT) 

and the countries and 

partners where the 

pilot will be replicated: 

Spain (CH), Czech 

Republic (FNOL), 

(Audio description of 

the image on the 

screen) 

+ narration script 
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with the aim of avoiding 

decompensations. 

Germany (GEWI), 

Cyprus (UNRF). Also 

shows an image 

related to the pilot: 

heart failure patients. 

On-screen text: Pilot 

Theme 3 ï ñMedicine 

Control and 

Optimisationò. 

9 10s Pilot Theme 4 will focus on 

ñPsycho-social and 

Cognitive Stimulation 

Promoting Wellbeingò and 

will validate technology-

mediated interventions in-

home environments. 

Show the EU map, 

highlighting the leader 

of the pilot (UAVR) 

and the countries and 

partners where the 

pilot will be replicated: 

Italy (AIAS), Greece 

(AUTH and DYPE), 

Czech Republic (UP), 

Ireland (UCC). Also 

shows an image 

related to the pilot: in-

home environments. 

On-screen text: Pilot 

Theme 4 ï ñPsycho-

social and Cognitive 

Stimulation Promoting 

Wellbeingò. 

(Audio description of 

the image on the 

screen) 

+ narration script 

10 20s Pilot Theme 5 will focus on 

ñCaring for Older Individuals 

with Neurodegenerative 

Diseasesò and will validate 

online skill training and 

therapeutic social support, 

exploring the improvement 

of the quality of care and 

the quality of life of both 

care recipients and 

caregivers in home 

environments. 

Show the EU map, 

highlighting the leader 

of the pilot (NRF) and 

the countries and 

partners where the 

pilot will be replicated: 

Greece (DYPE) and 

Portugal (UPORTO). 

Also shows an image 

related to the pilot: 

online skill training. 

On-screen text: Pilot 

Theme 5 ï ñCaring for 

Older Individuals with 

Neurodegenerative 

Diseasesò. 

(Audio description of 

the image on the 

screen) 

+ narration script 
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11 20s Pilot Theme 6 will focus on 

ñPhysical Rehabilitation at 

Homeò and will validate 

digital technologies 

supporting physical training 

exercises that are able to 

monitor the execution of the 

prescribed physical activity 

and the adherence to the 

treatment, as well as 

identifying early signs of 

physiological decline, to 

support older people in 

remaining at home and 

within their communities for 

as long as possible. 

Show the EU map, 

highlighting the leader 

of the pilot (UCLM) 

and the countries and 

partners where the 

pilot will be replicated: 

Greece (AUTH) and 

Spain (CH). Also 

shows an image 

related to the pilot: 

physical training 

exercises. 

On-screen text: Pilot 

Theme 6 ï ñPhysical 

Rehabilitation at 

Homeò. 

(Audio description of 

the image on the 

screen) 

+ narration script 

12 25s Pilot Theme 7 will focus on 

ñCross-border Health Data 

Exchange Supporting 

Mobility and Accessibility for 

Older Individualsò and will 

validate multiple aspects 

associated with the mobility 

and accessibility of older 

persons - namely the 

availability of health and 

care data (exchange) 

across Europe, for instance, 

the accessibility level of 

buildings and outdoor 

environments. 

Show the EU map, 

highlighting the leader 

of the pilot (DYPE) 

and the countries and 

partners where the 

pilot will be replicated: 

Sweden (OMN), 

Ireland (UCC) and 

Cyprus (UNRF). Also 

shows an image 

related to the pilot: 

mobility and 

accessibility of older 

persons. 

On-screen text: Pilot 

Theme 7 ï ñCross-

border Health Data 

Exchange Supporting 

Mobility and 

Accessibility for Older 

Individualsò. 

(Audio description of 

the image on the 

screen) 

+ narration script 

13 10s For more details and 

updates visit: 

 

WordPress: 

www.shapes2020.eu 

SHAPES logo 

On-screen text: 

For more details and 

updates visit: 

(Social media logos) 

SHAPES logo  

For more details and 

updates visit: 

 

WordPress logo 
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Facebook: 

@SHAPESH2020 

Twitter: @H2020Shapes 

LinkedIn: @shapesh2020 

Instagram: @shapesh2020 

www.shapes2020.eu 

@SHAPESH2020 

@H2020Shapes 

@shapesh2020 

@shapesh2020 

https://shapes2020.eu  

Facebook logo 

@SHAPESH2020 

LinkedIn logo 

@shapesh2020 

Twitter logo 

@H2020Shapes 

Instagram logo 

@shapesh2020 

YouTube logo 

SHAPES 2020 

channel 

14 10s This project has received 

funding from the European 

Unionôs Horizon 2020 

research and innovation 

programme under grant 

agreement No 857159. 

SHAPES and the 

European Union 

logos. 

On-screen text: This 

project has received 

funding from the 

European Unionôs 

Horizon 2020 

research and 

innovation 

programme under 

grant agreement No 

857159. 

SHAPES and the 

European Union 

logos 

This project has 

received funding from 

the European Unionôs 

Horizon 2020 

research and 

innovation 

programme under 

grant agreement No 

857159. 

The video will present the following structure: opening scene detailing the full name of 

the project; four scenes giving an overview about the project and pilots goals and 

deployment; seven scenes related to the projectôs pilots, detailing each one; one scene 

detailing projectôs data; and one closing scene sharing the projectôs website and social 

media profiles to gather future project visitors and followers. The video will be 3 

minutes long and will be fully accessible, foreseeing subtitles and audio description. 

https://shapes2020.eu/
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4.6 Press Releases 

During Phase 1 ï Awareness, two press releases were publicised in newspapers. 

4.6.1 SHAPES: supporting independence and enhanced quality of life for 

9ǳǊƻǇŜΩǎ ŀƎŜƛƴƎ ǇƻǇǳƭŀǘƛƻƴ  

The SHAPES: supporting independence and enhanced quality of life for Europeôs 

ageing population press release was published on the 16th December 2019 (Figure 

37). The press release presented the SHAPES project by detailing, among other 

aspects, the IA funded by the EUôs Horizon 2020 programme, the SHAPESôs member 

countries, the projectôs scope, goals and the expected impacts, described the 

SHAPES platform, the target audience, and the expected older adults and 

professionals involved in the projectôs activities. The press release was published on 

consortium partner websites.  
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Figure 37 Press release, published on the 16th December 2019, on consortium partner websites31 

4.6.2 Invitation of older people to CCS information event in Saxony  

The Invitation of older people to CCS information event in Saxony press release was 

published on the newspaper Wochenkurier on August 19, 2020 (Figure 38). The press 

release reached out to older people in Saxony to join the SHAPES introduction event 

that was hosted by CCS on August 25, 2020. The event provided information about 

SHAPES and aimed to recruit older people as participants for SHAPES Pilot Theme 

1. 

 

31 Press release available at: 
https://www.int.fraunhofer.de/content/dam/int/en/documents/pressreleases/press_release_shapes_16
dec19.pdf  

https://www.int.fraunhofer.de/content/dam/int/en/documents/pressreleases/press_release_shapes_16dec19.pdf
https://www.int.fraunhofer.de/content/dam/int/en/documents/pressreleases/press_release_shapes_16dec19.pdf

















































































































































































